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ÅWelcome to BIWAôs 24rd TechCast! 

ÅVisit www.oraclebiwa.org for updates 

on our future TechCasts 

ÅComing TechCasts will include top-

rated presentations from  

BIWA Training Days at 

COLLABORATE 10 ï IOUG Forum  
 

 

BIWA SIG Wednesday TechCast Series  

http://www.oraclebiwa.org/


Oracle BIWA SIG Basics 

ÅWorldwide association of 2000 professionals interested 

in Oracle Database-centric business intelligence, data 

warehousing, and analytical products, features and 

options. 

ÅMembership is FREE ï join at oraclebiwa.org 

ÅOpen forum to foster success in use and development of 

Oracle BIWA products.  

ÅGoals:  sharing best practices and novel and interesting 

use cases of Oracle BIWA-centric technology.  

ÅMission Statement and Charter at oraclebiwa.org. 

ÅConferences in 2007, 2008, 2010, 2011 



Latest BIWA Conference: 

BIWA Training Days  

at COLLABORATE 10 - IOUG Forum 

April 18-22, 2010  Las Vegas, NV  

 
 

ÅCOLLABORATE 10 = IOUG + OAUG + Quest 

   5,000 attendees, 200+ Exhibitors 

ÅBIWA presented a conference within a conference called 

ñGet Analytical with BIWA Training Daysò   

ÅHands on Labs, BI Boot Camp, BI Deep Dives, Reception 

Å60+ Sessions with topics covering 

ÅData Warehousing:   Optimizer,  Partitioning, ETL, Exadata  

ÅOBIEE 

ÅOracle Data Mining 

ÅOLAP and Essbase 

ÅData Visualization and Spatial Analytics 

ÅBI Applications 

ÅBI Publisher 

 

 



SUBMITTING a BIWA TechCast  

ÅAny Oracle user or professional may submit  
abstracts for 45-min webcasts to IOUG Oracle BIWA SIG 
Community (Visit:  www.oraclebiwa.org) 
 

 

 

 

 

ÅAudience is technical  

ÅPresenters are encouraged to include a significant amount of 
technical detail.   

ÅLive demos are strongly encouraged 

 

 

http://www.oraclebiwa.org/
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Vlamis Software Solutions, Inc. 
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ÅFounded in 1992 in Kansas City, Missouri 

ÅOracle Partner and reseller since 1995 

ÅDeveloped more than 200 Oracle BI systems 

ÅSpecializes in ORACLE-based: 
ÅData Warehousing 

ÅBusiness Intelligence 

ÅData Transformation (ETL) 

ÅWeb development and portals 

ÅDelivers 
ÅDesign and integrated BI and DW solutions 

ÅTraining and mentoring 

ÅExclusive supplier world-wide for Windows-based  

 Oracle BIC2G BI & EPM VMs 

ÅExpert presenter at major Oracle conferences 

Åwww.vlamis.com (blog, papers, newsletters, services) 

http://www.vlamis.com/


Dan Vlamisô Bio 
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ÅDeveloper for IRI (former owners of Oracle OLAP). 

ÅFounded Vlamis Software in 1992. 

ÅWrote portions of Oracle Sales Analyzer. 

ÅBeta tester for Oracle products including OBIEE 11g. 

ÅOracle ACE. 

ÅExpert speaker at Oracle conferences. 

ÅCo-author of book ñOracle Essbase & Oracle OLAPò. 

ÅBI/DW/EPM Track Chair for 2010 Collaborate Conference. 

ÅBA Computer Science Brown University. 

 

dvlamis@vlamis.com   816-781-2880 

mailto:dvlamis@vlamis.com
mailto:dvlamis@vlamis.com


Tim Vlamisô Bio 
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Å20+ years experience in business modeling and valuation, 

forecasting, and scenario analyses. 

ÅExpert in principles and elements of design. 

ÅExpert in curriculum development and pedagogical theory. 

ÅProfessional Certified Marketer (PCM) from AMA. 

ÅActive Member of NICO (Northwestern Institute on 

Complex Systems). 

ÅMBA Kellogg School of Management (Northwestern). 

ÅBA Economics Yale University. 

 

tvlamis@vlamis.com   816-781-2880 

mailto:dvlamis@vlamis.com
mailto:dvlamis@vlamis.com


Overview 
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ÅCognition, Data Visualization, and Principles of Design 

ÅGraphs versus Tables 

ÅTips for Tables 

ÅTypes of Graphs and when to use them 

ÅVisualizations with OBIEE 11g 

ÅBI Implementation Guidelines 

ÅReview and Summary 

 

 



Commonly Overlooked BI Fundamentals 
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ÅBI reports and dashboards should be viewed primarily as 

communication devices. 

 

ÅBoth the principles of human cognition and the needs of 

the individual user should help guide their proper use. 



Classic Optical Illusions 
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How many colors do you see?  

 

 

There are only 3 colors: White, green, and pink. 

There seem to be two different shades of pink, 

but there is only one pink. 
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Universal Principles of Design 
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ÅGuiding concepts or ideas that help us evaluate the 

relative strengths of a work. 

ÅUnity 

ÅHarmony 

ÅBalance 

ÅRhythm 

ÅProportion and Scale 

ÅEmphasis or Dominance 

ÅVariation 

 



Main Uses of BI Reports & Dashboards 

Exploration Explanation 

xkcd.com 



Strong Foundations 
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ÅItôs much easier to misuse BI tools than to use them well. 

 

ÅDo a few things well and build from there. 

 

ÅThink through your BI visualizations  

(donôt automatically assume that default settings are fine.) 

 

 

 



Tufteôs 5 Principles 
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ÅAbove all else show the data. 

ÅMaximize the data to ink ratio. 

ÅErase non-data ink. 

ÅErase redundant data ink. 

ÅRevise and edit. 
 

 



Vlamisô 5 Principles 
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ÅMaximize data to ink ratio. 

ÅMatch data format with viewer needs, 

explain or explore. 

ÅMatch data scale with data precision. 

ÅDonôt misrepresent data. 

ÅUse color carefully. 
 



Graphs and Tables 
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ÅGraphs and Charts depict visual representations and 

relationships. 

 

 

 

 

 

ÅTables show data organized for lookup of specific, precise 

values or items. 
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Keys to Effective Tables 

Copyright © 2010, Vlamis Software Solutions, Inc.  

ÅProvide a search interface. 

ÅAvoid scrolling if possible. 

ÅLock headers and titles if use scrolling. 

ÅDisplay significant figures. 

ÅDonôt imply precision that doesnôt exist. 

ÅJudiciously use conditional formatting for data 

exploration.  

ÅAvoid putting text in color. 

ÅAlignment, proximity, contrast. 

 



Bad Table 
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WIDGETS TO GADGETS RATIO CALCULATED USING CHECK LEVEL DETAIL 

ELECTROMECHANICAL PNEUMATIC 

PERIOD IN-STORE WEBSITE DISTRIBUTOR IN-STORE WEBSITE DISTRIBUTOR 

INCLUDES ONLY DATES 
FROM JANUARY THRU 

OCT 2007                 

PERIOD 1 22.36% 11.37% 83.00% 85.34% 20.90% 46.80% 

              

PERIOD 2 21.22% 15.25% 81.00% 81.31% 18.01% 35.39% 

              

PERIOD 3 21.64% 13.22% 82.00% 78.29% 29.94% 41.28% 

              

PERIOD 4 20.89% 13.44% 82.00% 47.82% 16.30% 39.46% 

              

PERIOD 5 21.90% 13.24% 81.00% 84.58% 17.19% 20.52% 

              

PERIOD 6 25.09% 14.78% 80.00% 59.93% 31.08% 35.14% 

              

PERIOD 7 26.23% 14.98% 79.00% 36.35% 32.85% 22.52% 

              

PERIOD 8 26.83% 13.08% 80.00% 82.10% 30.41% 36.10% 

              

PERIOD 9 23.79% 14.27% 81.00% 43.40% 25.17% 23.81% 

              

PERIOD 10 24.39% 12.61% 82.00% 38.21% 17.70% 40.30% 



Better Table 

Copyright © 2010, Vlamis Software Solutions, Inc.  

Widgets to Gadgets Ratio 

Electromechanical Pneumatic 

Period In-store Website Distributor In-store Website Distributor 

1 22% 11% 83% 51% 21% 40% 

2 21% 15% 81% 74% 21% 32% 

3 22% 13% 82% 48% 22% 23% 

4 21% 13% 82% 58% 31% 30% 

5 22% 13% 81% 52% 19% 28% 

6 25% 15% 80% 87% 15% 22% 

7 26% 15% 79% 51% 23% 20% 

8 27% 13% 80% 44% 22% 45% 

9 24% 14% 81% 54% 17% 31% 

10 24% 13% 82% 75% 31% 29% 

Ratios calculated using check level detail. 

Periods include Jan - Oct 2007 



 


