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BIWA SIG Wednesday TechCast Series

AWel come t o BHBdchZAdils 2 4

AVisit www.oraclebiwa.org for updates
on our future TechCasts

AComing TechCasts will include top-
rated presentations from
BIWA Training Days at
COLLABORATE 1071 IOUG Forum
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Oracle BIWA SIG Basics

AWorldwide association of 2000 professionals interested
In Oracle Database-centric business intelligence, data
warehousing, and analytical products, features and
options.

AMembership is FREE i join at oraclebiwa.org

AOpen forum to foster success in use and development of
Oracle BIWA products.

AGoals: sharing best practices and novel and interesting
use cases of Oracle BIWA-centric technology.

AMission Statement and Charter at oraclebiwa.org.
AConferences in 2007, 2008, 2010, 2011 ‘ | A
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Latest BIWA Conference: (IOUG)
BIWA Training Days -
at COLLABORATE 10 - IOUG Forum
April 18-22, 2010 Las Vegas, NV

A COLLABORATE 10 = IOUG + OAUG + Quest
5,000 attendees, 200+ Exhibitors

A BIWA presented a conference within a conference called
iGet Analytical with BI WA Trainin

A Hands on Labs, Bl Boot Camp, Bl Deep Dives, Reception

A 60+ Sessions with topics covering
A Data Warehousing: Optimizer, Partitioning, ETL, Exadata
A OBIEE
A Oracle Data Mining
A OLAP and Essbase

A Data Visualization and Spatial Analytics A
A BI Applications N
A BI Publisher :
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SUBMITTING a BIWA TechCast

A Any Oracle user or professional may submit
abstracts for 45-min webcasts to IOUG Oracle BIWA SIG
Community (Visit: www.oraclebiwa.org)

Speaker Session Proposal Cancel || Create |

Status []
Event []

* Presentation Title
Daof120

A Audience is technical

A Presenters are encouraged to include a significant amount of
technical detail.

A Live demos are strongly encouraged
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VIamis Software Solutions, Inc.

A Founded in 1992 in Kansas City, Missouri
A Oracle Partner and reseller since 1995
A Developed more than 200 Oracle Bl systems

A Specializes in ORACLE-based:

A Data Warehousing

A Business Intelligence

A Data Transformation (ETL)

A Web development and portals

A Delivers
A Design and integrated Bl and DW solutions
A Training and mentoring

A Exclusive supplier world-wide for Windows-based
Oracle BIC2G Bl & EPM VMs

A Expert presenter at major Oracle conferences

Awww.vlamis.com (blog, papers, newsletters, services)

vlamis
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Dan VI ami so BI

ADeveloper for IRI (former owners of Oracle OLAP).
AFounded Vlamis Software in 1992.

AWrote portions of Oracle Sales Analyzer.

ABeta tester for Oracle products including OBIEE 11g.
AOracle ACE.

AExpert speaker at Oracle conferences.

ACo-aut hor of book fAOracle E:¢
ABI/DW/EPM Track Chair for 2010 Collaborate Conference.
ABA Computer Science Brown University.

dviamis@vlamis.com 816-781-2880

vlamis
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TimVI ami s Bi1 o

A20+ years experience in business modeling and valuation,
forecasting, and scenario analyses.

AExpert in principles and elements of design.
AExpert in curriculum development and pedagogical theory.
AProfessional Certified Marketer (PCM) from AMA.

AActive Member of NICO (Northwestern Institute on
Complex Systems).

AMBA Kellogg School of Management (Northwestern).
ABA Economics Yale University.

tvlamis@viamis.com 816-781-2880

vlamis
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Overview

A Cognition, Data Visualization, and Principles of Design
AGraphs versus Tables

ATips for Tables

ATypes of Graphs and when to use them
AVisualizations with OBIEE 11g

ABI Implementation Guidelines

AReview and Summary

vlamis
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Commonly Overlooked Bl Fundamentals

ABI reports and dashboards should be viewed primarily as
communication devices.

ABoth the principles of human cognition and the needs of
the individual user should help guide their proper use.

vlamis
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Classic Optical lllusions
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How many colors do you see?

There are only 3 colors: White, green, and pink.
There seem to be two different shades of pink,
but there is only one pink.

Copyright © 2010, Vlamis Software Solutions, Inc.






Universal Principles of Design

AGuiding concepts or ideas that help us evaluate the
relative strengths of a work.
A Unity
A Harmony
A Balance
A Rhythm
A Proportion and Scale
A Emphasis or Dominance
A Variation

vlamis
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Main Uses of Bl Reports & Dashboards

Exploration Explanation
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Strong Foundations

Alt s much easier to misuse
ADo a few things well and build from there.

AThink through your Bl visualizations
(donot automatically assum

vlamis
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Tufteds 5 Princ

AAbove all else show the data.
AMaximize the data to ink ratio.
AErase non-data ink.

AErase redundant data ink.
ARevise and edit.

vlamis
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VI ami sd6 5

AMaximize data to ink ratio.

AMatch data format with viewer needs,
explain or explore.

AMatch data scale with data precision.
ADondt misrepresent
AUse color carefully.

4l viamis
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Graphs and Tables

AGraphs and Charts depict visual representations and
relationships. New Product Market Penetration
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ATables show data organized for lookup of specific, precise
values or items.

ATLANTADISTRICT
BOSTONDISTRICT 02012008 18820280
CHARLOTTEDISTRICT 02012008 2152800

CHICAGODISTRICT 02012008 1,3815520 ‘17;165774707] 117

CINCINNATIDISTRICT 020122008  827.1620 [fa2890 | 1113
DALLAS DISTRICT 030172008 10803160 [ss7e540 | 118.1
DENVER DISTRICT 030172008 9558760 [10507354 | 910
DETROIT DISTRICT 03012008 9610260 [1.2493338 | 769
JACKSONVILLE DISTRICT 03012008, 1.827.4340 [1.8927794 | 985

vlamis
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Keys to Effective Tables

AProvide a search interface.
AAvoid scrolling if possible.
ALock headers and titles if use scrolling.

ADisplay significant figures.

ADon6t i mply precision tha
AJudiciously use conditional formatting for data

exploration.

AAvoid putting text in color.
AAlignment, proximity, contrast.

vlamis
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Bad Table

WIDGETS TO GADGETS RATIO CALCULATED USING CHECK LEVEL DETAIL
ELECTROMECHANICAL PNEUMATIC
PERIOD INSTORE _|WEBSITE _|DISTRIBUTOR _|INSTORE |WEBSITE _|DISTRIBUTOR
PERIOD 1 22369 11.379 83.009 85349  20.909 46.809
PERIOD 2 21229  15.259 81.009 81319  18.019 35.399
PERIOD 3 21.649  13.229 82.009 78299  29.949 41.289
PERIOD 4 20.899  13.449 82.009  47.829)  16.309 39.469
INCLUDES ONLY DAPERIOD 5 21.909  13.249 81.009 84589  17.199 20.529
FROM JANUARY TH
OCT 2007
PERIOD 6 25.009  14.789 80.009  59.93%  31.089 35.149
PERIOD 7 26.239  14.989 79.009  36.359  32.859 22.529
PERIOD 8 26.839  13.089 80.009 82109  30.419 36.109
PERIOD 9 23799 14.279 81.009  43.409  25.179 23.819
PERIOD 10 24399 12.619 82.009  38.219  17.709

Copyright © 2010, Vlamis Software Solutions, Inc.
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Better Table

Widgets to Gadgets Ratio

Electromechanical Pneumatic
Period In-store Website Distributor In-store Website Distributor
1 22% 11% 83% 51% 21% 40%
2 21% 15% 81% 74% 21% 32%
3 22% 13% 82% 48% 22% 23%
4 21% 13% 82% 58% 31% 30%
5 22% 13% 81% 52% 19% 28%
6 25% 15% 80% 87% 15% 22%
7 26% 15% 79% 51% 23% 20%
8 27% 13% 80% 44% 22% 45%
9 24% 14% 81% 54% 17% 31%
10 24% 13% 82% 75% 31% 29%

Ratios calculated using check level detail.
Periods include JarOct 2007

4l viamis
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